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Get the most out of Google Analytics

Google Analytics is a free web-based application that tracks data on a website. It uses a small piece of java script code placed on each individual page to capture data about your visitors entire browsing session on your site - how they got there, where they came from, where they go on the site, how they leave and so on. 
The information is then sent to an offsite data collector where the data is processed, organised and filtered and then is used to populate your report data.

1 – How do you set it up?
Ideally Google Analytics should be setup from your Google Adwords Account so that it is automatically linked. However if you do not have or require an adwords account then you can setup analytics from the following URL.
http://www.google.com/analytics
2 – Is it properly configured?
Disturbingly something like 80% of people do not configure their account correctly. This can cause confusion, lead to poor data quality and reports that do not reflect the true visitor behaviour on your site.
3 – What campaign data will it tell you?
Google Analytics can answer the following questions. Why did your visitor come to your site, who brought them to the site and how did they get there? As long as your settings are correct this will be tracked automatically from Google Adwords, natural SEO and referring sites but will necessitate manual tracking for other sources.
4 - Have you setup goals and funnels?
Setting up goals and funnels is an important part of using Google Analytics correctly whether you are tracking leads (opt ins) or purchases. The reports that result can tell you a lot about how well your site is working and how effective your sales funnels and conversions are.
5 – Do you properly understand the reports?
Google Analytics reports on a wide range of activity on your site including your visitors and their behaviour, the sources of traffic to your site, how the content of your site affects visitors, how the goals and funnels mentioned above are working and also e-commerce activity.
On first inspection the reports can look a little daunting so you need to understand which are most important and relevant to your site.
6 – Did you know that you can track offline marketing as well?
The technique of manual tagging mentioned in section 3 above will also allow you to track offline marketing activity that drives traffic to your site.
7 – Do you have an e-commerce site?
Google Analytics can be configured to track and report on e-commerce data for each individual order. This requires the addition of a hidden form to your receipt page in order to pass the required data to Google Analytics.
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