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Pay Per Click (PPC) tips and tricks

PPC can work very well for you and deliver an outstanding return on investment providing you get the basics right and work hard to improve it.
Below are some questions you need to ask yourself if you want to ensure you get the best return from PPC.

1 - Have you done your research?
Good keyword research is absolutely vital and should underpin all your campaigns. You have to find out what phrases people out there actually do use rather than what you think they ought to use. Getting a feel for the traffic that is out there and the level of competition will drive your PPC strategy.
http://inventory.overture.com/d/searchinventory/suggestion/
2 - Are your campaigns and ad groups organised properly?
Good organisation within your campaigns is an essential part of best practice and will facilitate the testing of various strategies and different ideas.
3 - Have you matched your keyword/phrase, your advert and your landing page?
You must have a smooth transition throughout the PPC process to maximise your chances of success. This is about having a smooth sales funnel that matches the thinking and goals of your visitors.
4 - Have you tried to use brute force?
This is a ‘shotgun’ approach where you are trying to force success by having lots of  keywords in each ad group, only one advert and sending people to the home page. You may have some success but you are not getting the best out of your campaigns.
5 - Do you test, test and then test again?
You should be constantly challenging yourself by split testing your adverts in order to improve performance and increase click through rate. You should also consider split testing your landing pages.
http://services.google.com/websiteoptimizer/
6 - Do you use ‘peel and stick’?

This phrase was coined by Perry Marshall a recognised PPC ghuru and involves the reorganisation of your ad groups to improve performance. You ‘peel’ the key phrases that are working out of one ad group and ‘stick’ them into their own ad group. This enables you to focus on these phrases and work at improving them.
http://www.perrymarshall.com/adwords/
7 - Are you controling your budget?

Have you got the correct daily budget?  Not doing so can be risky. You should also consider controling budget through your bid amounts in order to spread a limited budget more evenly throughout the day.
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