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Top 10 Tips for running an effective website


Hints and tips for running an effective website.


1. Set clear objective & goals

Understand your target audience, their drivers, wants and needs. Have a clear direction and idea of what you want your website to achieve.  Identify exactly the return on your investment you what the site to achieve e.g. no. of visits, sales leads, conversion to purchases etc.
2. Be the same but different – try and become unique or an expert in your field. 

e.g. Write great articles about your area of expertise  / Offer great tools that people will want to use / Create a unique and valuable community on your site / Be a major source of news and information in your area of expertise 

3. Measure, change, measure – Statistics that count

What to Look for When Analyzing Website Traffic 

Number of Unique Visitors / Entry Page Statistics / Bounce Rate / Exit Page Statistics / Average Time & Page Views Per Visit / Top Referring URLs / Top Search Words & Phrases / Browsers, Platforms & Screen Sizes / Country of Origin

The goal of website traffic analysis is to assess how well or how poorly your website is working for your visitors. From these statistics you can figure out what the problem is and try out some possible solutions. When making modifications to your website in order to remedy these problems, it's best to only make minor and gradual adjustments, and then assess the progress over the next month or so to truly understand if your changes were for the better. Also, remember that sites with a greater number of visitors will have more accurate web statistics. Sites with smaller numbers of visitors are more prone to have their averages thrown off by a few anomalous visitors.

4. Creating a useable, accessible and standards driven website

5 Solid Reasons to Redesign Your Website With CSS 

1. Branding and Aesthetics  / 2. Better Usability  / 3. Accessibility  / 4. Search Engine Benefits / 5. Bandwidth 
Cascading Style Sheets separate the presentation elements of a website (code) from its content (words). CSS allows web designers and developers to format the layout and style (fonts, spacing, text size, colors and so on) of multiple Web pages using one file, rather than entering the code to each individual page. benefit even more. How? 

5. Managing your website – in-house, outsourced, developing code or content managed (CMS)

Having the means to manage your website and the communications effectively will help your website achieve success. There are pros and cons for bringing development in-house – but more importantly it is about dedicating adequate time and resource. A Content Management System (CMS) provides one of the most effective means for website owners to self manage their website. 
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6. Search Engine Optimisation
Remember the fundamental principles of optimization:
· Keyword-focused text. Use the words and phrases that your target audience types into search queries.

· Information architecture and page layout. Give both search engines and searchers easy access to content while providing a sense of place and clear scents of information.

· Link development. Increase the number and quality of objective, third-party links pointing to a Web page.

Think like a user, be aware of language, short form searches and acronyms that might be being used. Target specific key phrases and develop your content around relevant themes. Long-tailed SEO – identify less generic phrases that you can target – e.g. Philips HG-260 Electric Shaver, rather than Philips Shaver.
7. Content, content, content
The best way to increase your rankings for a particular search term is to provide meaningful information or content based on that search term. Here a few guidelines I've found that help: 
· Make sure you focus on the subject matter (don't try to satisfy too many terms with one web page). 

· Get inside the searcher's head – figure out what they want and give it to them. 

· Be specific and provide details – don't generalize and be descriptive. 

· For a sales page use benefits and features to fully explain the problem and the solution. 

· Update your information often – setup a schedule to update and add more content. 

8. Link Building
Content is still king. Develop great content, whatever it be, and you're en route to generating quality links. Why do search engines put such a high priority on links when it comes to ranking? First, if someone decides to link to your Web pages at his own discretion, it could be said he's casting a vote of confidence in your content. Second, if someone is happy to pass his visitors on to you by placing a link and recommending your content, you could well be focusing on the same topic (often referred to as community). So, regardless of the words or the type of content you have on a page, a search engine can tell a great deal about how popular your content is by looking at the links that surround it.
Link opportunities: online directories, paid link adverts, social media sites

9. Page Rank – is it important

PageRank (PR) is a Google tool that expands on the simplest link popularity calculation. PageRank is a value given to every web page on the Internet, with 12 possible rankings. If one is tracking PageRank from the Google toolbar, then it needs to be understood that the database that stores PageRank values is only updated about once every 3-4 months. While Google does use links to a web page to determine the web page's PR value, it is impossible these days to utilize Google to find what links are directed to your pages. Even the Google webmaster tools interface will not show you all of the links Google is counting towards your own Link Popularity or PR value. 

10. Calls to action

Have at least one call to action on every page and tell the user what to do next.
11. Be pro-active - drive traffic to your website using a number of methods
e.g. SEO / PPC / Article submission / E-marketing / Make your content available to others – RSS, content feeds, freely available technical documents, research papers, articles.
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